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Why It matters — Democracy under duress
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Background for the analysis

Values and Identities — a
Policymaker’s Guide (2021)

Available here
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https://publications.jrc.ec.europa.eu/repository/bitstream/JRC126150/Values_and_Identities_a_Policymakers_Guide.pdf

Values and value diversity
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How values work

Conservatlon\ el

If one value s very important
for a person, hefshe is less likely
to attach importance to values
further away on the circle

If ene value is very important

for a person, heishe is more likely
to attach importance to nearby
values on the circle.

Instantiation effect
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Connecting palicies to citizens’
values can help make policies
more effective and more
understandable.
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Some people are maore prone to be
interested in group perspectives
than others. Values reflect this fact.
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In search of a new way of collaborative
policymaking

 Traditional ways of handling conflict:
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Less open to arguments of opponents «—— More open to arguments of opponents
Ostrich Strategy: Avoidance Chameleon Strategy: Coping Dolphin Strategy: Learning
e Denial (“there is no conflict”) ® (Cycling (“let's see how far we get”) ® Reconciliation (“let's have another look at the innovation
e Hiding (“nobody will find out”) ® Incrementalism (“we’re only taking small steps”) to incorporate conflicting values”)

® Hybridization (“we’ll learn to live with ambiguity”) ® Deliberation (“let's have a conversation about why certain

® (Casuistry (let’s judge on the bases of case values matter to certain stakeholders”)

similarities’)
L

Firewalls (‘let's assign responsibilities to different
departments in the organization’)
® Bias (let's emphasize certain values’)

Source: Meijer & De Jong (2020)

* How to get to a more collaborative way? Working on it...
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What we are working on...
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Values text-mining and media-monitoring

1) Most used words per value 2) Comparison to baseline texts
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Social media , t?o valutes experts 3) Evolution over time 4) Country comparisons
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Source: Scharfbillig et al. (2023), Scharfbillig et al. (2024)



ValuesML

 Large scale multi-country collaboration for developing a gold standard values
annotation text:

* 70 experts
« 9 languages
» 2,648 texts

e /4,231 sentences

- Ground-truth for under-

standing people.



Keep In touch

ec.europa.eu/

europa.eu/

@EU Commission

@EuropeanCommission
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https://open.spotify.com/user/v7ra0as4ychfdatgcjt9nabh0?si=SEs1mANESea5kzyVy7HvDw
https://ec.europa.eu/
https://europa.eu/
https://twitter.com/eu_commission
https://www.facebook.com/EuropeanCommission
https://www.linkedin.com/company/european-commission/
https://www.instagram.com/europeancommission/
https://medium.com/@EuropeanCommission
https://medium.com/@EuropeanCommission
https://www.youtube.com/user/eutube
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